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Penelitian ini bertujuan untuk mengetahui faktor-faktor yang mempengaruhi 
niat beli produk perawatan diri berbahan organik di Solo. Sampel penelitian tersebut 
diambil dengan metode purposive sampling yang berjumlah 200 responden. Kriteria 
sample dalam penelitian ini adalah wanita yang berada di Wilayah Solo, berusia 18 
tahun atau lebih, belum pernah membeli dan berniat untuk membeli produk 
perawatan diri berbahan organik. Hasil pengujian Stuructural Equation Model 
menggunakan Smart Pls 2 menunjukkan bahwa persepsi kualitas berpengaruh positif 
terhadap sikap membeli produk perawatan diri berbahan organik. Pada penelitian ini 
ditemukan juga bahwa sikap, norma subjektif dan kontrol persepsi perilaku 
berpengaruh positif terhadap niat beli terhadap produk perawatan diri berbahan 
organik. Sementara itu, variabel kesadaran terhadap kesehatan, lingkungan dan 
penampilan tidak memoderasi hubungan antara sikap dengan niat beli terhadap 
produk perawatan diri berbahan organik. Sesuai dengan hasil pebelitian tersebut, 
manajemen perusahaan produk perawatan diri berbahan organik sebaiknya 
mempertahankan kualitas produknya, menjaga hubungan baik dengan para 
pelanggan, dan memperhatikan ketersediaan serta penetapan harga untuk produk 
mereka agar dapat meningkatkan niat beli terhadap produk perawatan organik. 
 
Kata Kunci: Kualitas Persepsi,Sikap, Norma Subjektif, Kontrol Persepsi Perilaku, 
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This study aims to determine factors that affect intention to buy organic 
personal care product. The research sample was taken by purposive sampling method 
with 200 respondents. Sample that have been taken  in this research must  fulfill some 
criteria, such as  women aged 18 or older, lived in Solo, have not bought and plan to 
buy organic personal care product.  The result of Structural Equation Model using 
Smart Pls 3 showed that Perceived Quality has positive effect on Attitude Toward 
Buying Organic Personal Care Product. This reseacrh also found that Attitude, 
Subjective Norm, and Perceived Behavioral Control have posittive effect on Intention 
to Buy Organic Personel Care Product. However, this research found that Health 
Consciousness, Environmental Consciousness and Appearance Consciousness don’t 
have any moderating effect on the relationship between attitude and intention to buy 
Organic Personal Care Product.  According to this reseacrh, The Company of 
organic personal care product should  maintain their quality of the product, their 
relationship to their customer and pay attention to the availability and pricing 
decision of their product in order to increase to consumer urchase intention to buy.  
Keywords: auditor switching, opinion shopping, financial distress, low balling cost, 
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“Allah Does Not Burden A Soul Beyond That It Can Be.” 
(QS Al-Baqarah: 286) 
“To improve is to change, to be perfect is to change often” 
(Winston Churcill) 
“You can have it all, you just can’t have it all at once” 
(Oprah Winfrey) 
“You had to take risks, follow some paths and abandon others. No one can make a 
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